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ABSTRACT

oday, services drive global econom-

ics especially in developed countries.

Medical and health care services grow

up their demands globally due to the
population trend and the changing in demographics.
Particularly, Thailand has good potential in service
sector according to Thai culture. Medical profession-
als have to adapt their services to satisfy consumer
needs which have changed dramatically from the
past. It was driven by the changing in technology
and development of health science. Medical profes-
sional should not only be a service provider but also
a marketer. This article addresses the marketing for
medical professionals to provide better quality to
their customers. Some strategies will be applied to
improve consumers’ confidence in buying decision
process such as giving more information and control,
reducing consumers’ perceived risks, building a posi-
tive image of medical professionals as well as having
good physical evidences in service. Quality is the key
to success in all services. There are 5 dimensions of
service quality: reliability, responsiveness, assurance,

empathy and tangibles.
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