A3 «/’f%
‘Lgm

OC ou

F09AEAT19138UTE I I BIWINIINSUGTRN S
AMEWATEAINASWAT NS N INEauEITNAEAS
echungch@tu.ac.th

“naginsusKisnisooniiuu”

“Good Design is not simply about aesthetics or making a product easier to
use. It’s a central part of the business process, adding value to products and
services and creating new markets”

- Tony Blair, Ex-premier, The United Kingdom
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