117 34 atfuii 130 wimgu-Aguigu 2554

(% - a €
I fjﬁ?’Nﬂ

”ﬂﬁnmwé’ngmm';:@UitnaumiLLazu’;’mn'ﬁu AWLIRYNITINNIT NHINLINYNAGR

AL.0l5AN5 _1inA3

ﬁf’thﬂmamﬂmiﬁﬂizﬁiﬁwmﬁﬂmii)’ﬂmi NANINYIRUNAAR

Ms3IAS:KUJDYENUdNEWACO

Msiduoornsinoudanssuluds:inaline *

ABSTRACT

he objective of this study is to determine
the important factors affecting Thai

organizations to become an innovative

organization. The information and data are
studied and gathered through the literature review,
interview with the top management, and questionnaire
survey with high level administrators of firms
registered in Stock Exchange of Thailand (SET). The
results from factor analysis show that four areas
should be considered; 1) open communication 2)
people driven 3) management support on physical
aspects and 4) accessibility use of Information
supporting innovation process; however, only “people
driven” emerges as a significant predictor of

innovative organizations.
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A Factor Loadings
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Lﬂum‘mitﬁuwﬁ’nmu‘lumiﬁmm
UInN398 (Innovation Award)

A9ANSTRINIUNNISANYIINN 0.553
U52aUN1T0I09BIANTDU LAIUINA
uwilrnsawauisslulusuian

DIANTVRIVNURILESNIHWITnI Ul 0.653
NAUARLTIUIN

audnszovituiinisaduayudiu 0.776
waluladindon

aoﬁn‘maaﬂmﬁmmﬂ’uaquﬁmﬁmga 0.766
in3au

56 01SENSUSMIsssD



%

1171 34 auii 130 Wi gu-Aguigu 2554

A15797 1 NaNILATILHATIAYE (Factor Analysis) (619)

Auys Factor Loadings
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Internet ¥113zNoUNIINF19UTANTIN
Tnad
Eigenvalue 7.378 1.384 1.269 1173
Variance Explained 43.40 8.142 7.465 6.898
Cumulative Variance Explained 43.40 51.542 59.007 65.905
Cronbach’s Alpha Coefficient = 0.913
Kaiser-Myer-Olkin Measure = 0.915
Bartlett ‘s Test of Sphericity = 0.000
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szolumﬁns Communication People Management Process
UIANIIN
JeMBNANIUTANTIN Pearson
Correlation
Communication Pearson .298(*)
Correlation
People Pearson .309(*) .645(*)
Correlation
Management Pearson 248(*) .598(**) 546(**)
Correlation
Process Pearson 163(*) A422(*) 425(*%) .368(**)
Correlation

** Correlation is significant at the 0.01 level (1-tailed).

* Correlation is significant at the 0.05 level (1-tailed).
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Model ] Std. Error Beta t Sig.
(Constant) 1.835 .783 2.343 .020
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malianusdyivyaainslusedng 486 153 271 3171 .002*
MIEHURUUIINALINT 122 122 079 999 319
mMidundioya WaWRIINTE LI IWRIIUTANT TN 021 .085 017 245 806

R = 511 ,R*= 261 ,Rzam_: 221
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