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ABSTRACT

he objectives of this research are; 1) to survey the level of consumers’ perception on traditional
grocery stores in Thonburi District, Bangkok based on location, service quality, risk, shopping

enjoyment, value for money, shopping satisfaction and future shopping intention; 2) to survey the

factors influencing future shopping intention of traditional grocery stores in Thonburi District, Bangkok.
This research uses both quantitative and qualitative approaches. The population in this study are divided into
two categories--the group of 129,662 consumers residing in Thonburi District, Bangkok chosen as 400
respondents by proportional random sampling; and the group of 691 traditional grocery shop owners selected as
10 in-depth interviewees. Questionnaire and interview form are used as research tools in this study. In analyzing

data of this study, the partial least squares (PLS) method is employed.

The quantitative results of the study show that consumers have high level of perception on risk, future
shopping intentions, and location; while their overall levels of perception on shopping satisfaction, shopping
enjoyment, service quality, and value for money are rated at a moderate level. The factors including the location,
service quality, risk, shopping enjoyment and value for money strongly influence on shopping satisfaction with
the path coefficients equal to 0.139, 0.315, 080, 0.258, and 0.172, respectively. Moreover, the shopping
satisfaction influences on the future shopping intention with the path coefficient equal to 0.709. The qualitative

results of the study review that the influences of all factors are in accordance with those of the quantitative part.

Keywords: Development of retailing / traditional grocery store / service quality
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