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Factors Affecting the Perception of Innovation and Innovative Behavior

of Employees: A Case Study of Thai Animation Company Limited
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ABSTRACT

he objective of this study is to determine the employee perception and behavior in Thai
animations company limited. The data were studied and gathered through the literature
reviews, interviews and questionnaire survey with the employees from Thai Animation
Company. The results from factor analysis show that individual variables can be classified into
three factors, and environmental variables can be classified into four factors. Results also demonstrate
that internal environment has more impact on perception of innovation than individual characteristics
while both of them have the same level of impact on innovative behavior. This paper also recommends

the future studies related to perception and innovative behavior.

Keywords: Perception of Innovation, Innovative Behavior, Thai Animation
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NUNJUJSSTUNSSU
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woAnssudeuinnssufinnuiAeadesedeunfunguiyumemineins (Resource-Based View of Firm-
RBV) daesitesAnsazaninsoaiinnuldiuisulunsudsduannslindnensiiduendnualvesnsdns nqui
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(@) ninensidarunsanaunuiula (Not-Substitutability)
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A = 1
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' '
a a

TausssuesAns suwuun1sdiants walulad anug invearudiung Jedewesesding sudwinnssy Julud
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syfuRansRLiuuweseing wieutinsdwadaundu Porter (1990) Laueinesdnsasdomensuaiislonia
wazteulufinnguinnssy denniesdnsitinevaussaufeinsrenaiafidudau nsasianginaeiums
ﬁmmwﬁasﬂmzé’uaam?ﬁwamaua wona Nt Schumpeter (1934) ﬂa'TJ5&u’imﬂiiuiumu%mﬁaﬁﬁﬁmmaa
nswasuidamiaasesia wwdiuihnauisuamaasesiadeuduiusfuuianss Aanssuvesusenaunis

cda 4

LAZHIUIANNNITAAA L“U’]lﬁ]WEl”lEJ’]JJWﬁ‘\]U’J’]U’JG]ﬂﬁillﬂ@IMLﬂGW@WU’F\]VI’Nﬂ’ﬁWa’]ﬂ %Q%WiﬂLﬂﬂNﬁﬁWﬁWﬂﬂ’J’]ﬂJ@W

wasliliu (The Invisible Hand) #azn1suaaduniasian

WOANSSUIBIUINNSSUVaIWUNIIU
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flf 9ndenufertuuinngsuil Schumpeter (1934) Wudguszneunsdugifiuunliufiazadrsanaliauna
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between Perception and Behavior (Dijksterhuis & Knippenberg, 1998) way The Chameleon Effect: The
Perception-Behavior Link and Social Interaction (Chartrand & Bargh, 1999) &afiauaenadasfunisdnu
Tuadsi] dsldvinsAnvannineuluuidvueduduludsemalnedegshaedududugsfafiduinue way
amnudemyangsuvesinnudundn msdnwilinsuimdnnuld$uitednvazanuiuianssy s
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Uadearuanvaizduynna
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& a . . Aa a a v v & a & v o v
Aududa (Championing) yaraifidnwuzveuludsiviime desnisarududmsiduusandndule

¥
a ¥

AansiawIngAnssdeuinnssy lneaunquilazaiuisoasieanudnludasieassd lnen1ssiusunineins
nfeguldiiAnyssloniliduegnad (Staw, 1990) uenaniidafiauaiuisalunisdngs wazlidnnamie
yARadY (Kanter, 1983) lunisnansduuadoses

'
a1

Aansalunisuszynd (Application) uiladudrdgidwmaliiinuinnssuseivynna Tnaynnaildl

)

ANNANTatuNITAIUNISIEdRass danislunisufUianulisuiu (Glynn, 1996) nauaudRfinaITINis

'
val a o 1

nnsfnwdirg g wvibiduienuddyresnsdudfiyadndengn amnsatvdaadulmdudiuinnssy

Y Kl
Idueged
ANNANNTAIUNTTASIN (Generativity) yaRaianunsaadeaudndilugnisudledywiiemlanianis
g vanIANKaENIITINNAURUNBLALEANNAR Lanidsudayaseniniunaliianisiauiuinnssy (Kirton, 1976)

N15UaMIFULUY (Formative Investigation) Jadeidmualiypnaiinanginssudauinnssy 39nn1san
fuaneng duwimansudly (Maute and Locander, 1994) $3niausaiufaiu naassannudnalng 9 (Rogers,

1983) $3nUsuidiunauarmmivesngeudunumaiilugnisimuuianssy (Amabile, 1988)

nsunleteynidedndu (Inventive Problem-Solving) JUkuuMsUATdeynIBRAnAU Liaas19AULANFIS
v Y & e aa A a v
agvaulinudsnnuaunsatumauiledym yaranfisuwuuvesnsudledymidefnfugenaiunsamuuimiauiley
Jggm dan1snsusutaznunslunsiauuinnssulussansle (Scott & Bruce, 1994)

AUANASI9ETIA (Creativity) muAnas1eassAlulsingnisallBainusssunazifeyana Jeraelmlaey
ndendnezdululdluganuduaia (Tan, 2007) Amansaszduyana wazanssauglunisasne nsaun
atlny awAalmuaslduselevilalundadasivesusem nsinUjua usn1s wsenszuiunis (Mumford, 2003;

Shalley & Gilson, 2004) druudusdunnuAnassassAuiu

n1sduduinuies (Self-Leadership) Ao nszuiunisesdvsna wienisiduduiluawes lasldaiy
RNZI1EVBINGANTTULALNALNTBIAANF (Neck & Manz, 2004) nagnsnginssusiutanisiimaslaiieuin
waAnssuifieussaunhluganudiievemwadns variludaunginssuilifisussounihluganudumaives
naans (Neck & Houghton, 2006)

AMANYMULLTIIN (Proactive Personality) AudnwuzBasnueaninaudunisuaniniuusisauniag

q L] q q

[

o 1 Y a o < = val 1 ° = <)
Unaue nebiinnsvinnusiaigg dnisinunukasiauinanuliiinauninegeadnate (Amo, 2005) Fadu

Jadendananaliinuinnssula

ANUNsSEMelAT3 (Eagerness for Leamning) dnwazwesgfianunsemelasy deenisuaramaduslv

v '
a

Andu fdudaglunisaduayuliifauuianudnlug o Faduladendwalnfauinnssulussduyama (Amo, 2005)

ngAnssuaiioudusznounis (Entrepreneurship) nsnseivesngfnssuiiddnvusialoudunisdu

P
=

Fusznounisies WuanuAnsisuveandnanuluesdnslunisdndunisisln 9 TiiAedu Teeusieainnisiesve
(Amo, 2005)
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Usgaunsalinu (Work Experience) fiifiuszaunisal vilianunsaifiunmsinvesnisvinen anunsn
USudeulumuanumsaluazdssianvesussazadald vhlhanwunaniunisadiaiansslhiniulasende
Usraunisalveanifneududundniuliiinty dszaunisallunisiauvesmdniuusasaudwasenisadis
fimuiflouaznanulumsiay Taegifuszaunisalaziivndn vievimuadlunisndauanuiiuanssiy vinld
Wuwumnanisindule saudenisudletamiene q denelfidnanuldusevlunsudsdulunain (Chandler &
Hanks, 1994)

va v A Y o a Y}

A7ndndes (Risk Taker) giindndes nardndulalunisviinu Wuaudnvusiddgvesnnududives

v
a =

Aan1s eendedszaunmsaliaznisiseuilunsnandu wavduaSunisaireuinnssulmnanfulussdng (Campbell,
2000)

Javear1udainaauniely

nsatuauvsneIns (Resource supply) 817 gunsaldsdiueauasain waziiaiaiududiisnduse
nmsasreuinnssy Sesmdmineinsang g Aviuladaduussenavesesdnslunisduasuuinnssunie (Scott &
Bruce, 1994)

nsuanasuseninefifuasidn (Leader Member Exchange) yanaiiiynanvesmnudugin ferdy
AandANddyvesnsaauinnssy fihdondudfinesuszaununanivdsussninsfihivaundndunnuduius
vosyana 2 die lugduuunginssuvesanndn Wudivuaiianie wagndnduliiAnnisasisuinnssulml 9 0
AnTu (Amabile, 1988)

nsuanifguvesanndnluiiu (Team-Member Exchange) nisuaniudeusgninenguauiuaundnlui
dWelinnisuanUasunazanuduiusseninaiu (Schneider & Reichers, 1983) nsvinauduiuiidrulunisasna
waniasuanuAndiudsiusas iy sinliiiansszauanuAataziiununislunsasimgAnssufinnssuliiintu

msaanisluunumuesdin (Leader Role Expectation) nismianisluunuivmaesdin unisaiands
InenauAuvsediny Welminanuduiusseninsiuludieg wazauisaldlunisaianisainginssusie q AAndu

seninaiu unumimngauvesfinildatduayunandulidladsduiyy sudauluesinsufidiniy uasildiu

Prelunsatvayunisairauinnssula

Tausssungyu (Culture in Work-Group) msviraudunguiieidunisuanifeusenineaundn lngg
aglunguvsean nuindeuniiuinnssuaslisvina waratuayulindnnuindnuusvemginssudauinngsula
(Amo, 2005)

N15a319AUuANENG (Differentiation) N15as19AMALANAINAWYY wazEBuliawsaaendsuwuule
(Porter, 1980) msaduinnssulinintuluesdns sududeserdoanuuandrslunisimu wWeoasisgaudslunis

HEAKAIIUTLANG9INA LY Y

nsaasuyu (Cost Reduction) n1svigsivluniswdndudiuinisiaelisnafidinitguas ielmfnaule
d

Wigulunswsdugsianaunsaansunulunisnandusmseuinis laenisanduyulisininguddld fedunagns
ndrAglunsasrenulailisuresianis (Pinchot & Pellman, 1999)
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MsuBUSINA (Empowerment) nsaddliiAnusegslanislu WiAnanudesulunutoslunisiay
TUszaunadiga seludunisudms Snvmenisineu aaemaunisuivlasiadieesesdng Msuous1uIang
dadulalumaiauliunindnau Tasaduanuidniidsecuivh duaduliiAansiamiuinangse ninnudes
Sninuiviiuieramne deaulaldies farudedulunsfniaun fenisueusadunisadiausedlaly
Msan unAndwinngsy sliiAsanusuiaveuyniulusy Janu3Eu 3Bnslni 9 deanuiildiuseumnne
(Thomas & Velthouse, 1990)

R uulldiusin (Participative Leadership) wadama1udn wazdalausuiuesing g 3ngladsdudayy
Tngiunldlunisiansuinisuidau udmsdndula Fednvugvesinuuuidiusiy gl dulansniy
Aniiunaziidiusay Mbidauiiuauailuony ssudeihlidauiuaualusweaiioldsunisenges dnvus

é’qﬂa"nLﬁudauﬁwﬁ’mmmiﬁsumui’miiﬂuizﬁwﬂﬂa (Vroom and Yetton, 1973)

30NN AL (Social Network) Lina1NNMSERATIENINeUAAA (Interpersonal Communication)
wazUfduiussenineyama (Interpersonal Interaction) (Smith & Shalley, 2003) n1sdeanswagn1sHUSauRUS
sgminyanadinudfgsonisaiiuesedis msndueiedelunsiauiindsiuwaziussnitsuana was

winnssulasuraunINNsNyAnaiinisdeansseninaiu

38N1839%Y

nsAnwiizuansuneunsfnsuazfurusadoyalasiinunuissansuangiuteya n1svageu
Tnglduvvanuniy wagmsduawainnguimsssdugmesuisnuedududuiluvssmealny smdonasaudu
flnsaduayulugramnssuuefiudu Ssgramnssuddndudeserdenisimuuinnssy ilelfausoudsdy
fuusndulugsinieatuianisluazameusnyszme Tagldasuammnwdnmuluuiduwetiudu $1uam 95 au
Fadundnenlusssuufiang fiansunun wagguimssedugs 3el9383msesitiade (Factor Analysis) waw
‘v‘hmwmaauamagwﬁwaumiamaEJLLUUL%Q%u (Hierarchical Regression) lnevinis@nwiuianssusadu
22 Ussiiiu Usznaudiey Anwannsalunisadne (Generativity), N15uademIUsuy (Formative Investigation),
audwde (Championing), Aauainisalunisuszgns (Application), n1saduayunineins (Resource
Supply), ﬂ’]iLLaﬂLUSEJu'ﬁ%M’J'NI{J:ﬁWﬁUmﬂ%ﬂ (Leader-Member Exchange), n1smanisluunuingin (Leader
Role Expectations), n1suanidsuvesaurdnlufiy (Team-Member Exchange), N15a319A218LANATS
(Differentiation), N1saAduNU (Cost Reduction), N1518VEIUID (Empowerment), 15w budaynidefneu
(Inventive Problem-Solving), ANUARAS19ATTA (Creativity), miL‘f’lur}gﬁ’muLm (Self-Leadership), ERLRE
n19daAu (Social Network), Hiuwuuiidiusau (Participative Leadership), AManwaMzlTI3n (Proactive

Personality), Avunsenelasy (Eageress for Leaming), Jwusssungs (Cultural in Work-Group), na@nssu

vl

wailaudUsenaunis (Entrepreneurship), Usvaunisalyinaiu (Work Experience), r;‘\lj‘vmﬁﬁl,ﬁ;m (Risk Taker)
warlditmuuuuasuniuliasounauiulseduieaudldviinsmunuissunssy uaginismaaeuaanidediy
MNuUUADUAILT AL 30 Yn IfAnduUszAnSueaiaseuuIa (Cronbach’s Alpha) d@1%3u Environmental
Characteristics AU .830, Individual Characteristics iU .811, Employee Innovative Behavior WY

1907, Perception of Innovation Wiy .921 uansitkuuasuaudaadeiuluseduas
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Individual Characteristics (12)
Championing, Application, Gernerativity,

Formative Investigation, Inventive Problem-Solving,
. . . . Innovative Behavior
Creativity, Self-Leadership, Proactive personality,

Eagerness for Learning, Entrepreneurship, A
Work Experience, Risk Taker

Internal Environment (10)
Resource Supply, Leader-Member Exchange,

Team-Member Exchange, Leader Role Expectations, ) )
Cultural in Work-Group, Differentiation, Perception of Innovation

Cost Reduction, Empowerment, Participative Leadership,
Social Network

= J

P a aw
AT 1: NTULLIANTIUNNTIVY

WanNISANUA

a ¢ v & o = v o | ~ Yy  a 1% ] o &
N3 entadens 2 anu fie Yadudnuwairdiuyana (N51991 1) wagsudaandeunigly (m15199 2) Aail

Tayavinuuudeunuligniumageuauminzanlun1sinseidade (Factor Analysis) wuin Kaiser-
Meyer-Olkin (KMO) #nu Individual Characteristics dan1Au .821 wagd1u Internal Environment fAvinAu
841 unnn 0.5 (Kaiser, 1970; Cerny and Kaiser, 1977) uag Significant (Wean31 0.05) Waaeadu uay
MnMTATzdady wagimayulnufeds Varimax vililddadeitnaden1siuy wasngAnssuidauinngsy
voswinenlududnunrdiuyana (Individual Characteristics) Idvanun 3 Jade 1dud wodnssudegnuas
a¥sassAnisouiuazAniingies aaduguseneuns wazsuduneadeunielussdns (Internal Environment)
Wkavun 4 Yade 1dun anzdihuaznisueuning msuandsuanudadiunisluiin ninensuasiedods

TAIUSTIUBIANS

ACUWICUBYANERNSIA:NISUNYS UK1DNY1aussSSuAans
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A151991 1: Uadednwaizdiuyama (Individual Characteristics)

Factor Loading
oS Factor 1: Factor 2:
AuanurU:dIUUARA wOAnssuIBusnia: n1siseusia: Factor 3:
asassh ARDIASY:A BT e
Self-Leadership .807
Inventive Problem-Solving 125
Generativity 711
Application .699
Creativity .657
Proactive Personality .607
Eagerness for Learning .837
Championing .640
Formative Investigation .619
Risk Taker 611
Work Experience .809
Entrepreneurship 182
a1t 2 Yadednudanandeuniely (nternal Environment)
Factor Loading
. AoIUs Factor 1: Factor 2: Factor 3:
AuduIoAdeungly mosgitina: msianiagu nSweAnsiia: _ Factor 4
NSUBUALNE Ao wARIkungluiy IASAV1E OPUUSSSUoIANS
Leader Role Expectation 663
Social Network .655
Participative Leadership 626
Cost Reduction .605
Team-Member Exchange .880
Leader Member Exchange 877
Open Communication 622
Empowerment 516
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151990 2: Jadeanudawindeunigly (Internal Environment) (sia)

Factor Loading
L m"}’S Factor 1: Factor 2: Factor 3: Factor 4:
AuEwIoAGoUMET mozgjtina: nisianivagu nSweansiia: - .
N _ ® = = JAJUSSSUDIANS
N1SUdUKUNY AgWARIKUN18TuRy IAS9V1Y

Resource Supply .820
Financial Supply 783
Resource Supply 746
(Development)
Innovation Vision .820
Differentiation 185
Cultural in Work-Group .645
Beliefs .598

@

dviunadeUANNAFIUAYANNTAANDELUULTITY (Hierarchical Regression) @unsnesulgld siail
ANuduiusTEnIndnvazduyanaLardIndoun1elueIAnsian1sTuIUIANTIN (15197 3)

1) AnuduiussenInanearduyAnasan1ssuINIANTsN (Model 1)

nnsnaaevannfgiulagly Regression wudtdumusaudnwugdIuyAnaie 3 nau @wnsaesuly
[ 7Y 4% [ 3 = v oA < ¥ LY o v o6
nssuiudnnssulasesay 7.1 egralsinu Sanedwdsngui 3 (ANududusenaunis) Wiy Adaudusiug

S @

W9UINDYNHTYE m”uma%’ui’ui’mﬂﬁu

)

2) anuduiussenivdnvazdiuuanakardanneuniglusdnssenissusuinnssy (Model 2)

Weldduusaudaindeunigluesdnsidnluns 4 ngu wudr aunsaedurenissuiuinnssulaiiudy
ansewaz 50.1 leedduwdsaudaindeunielusdnsna 1, 2, 3 uaz 4 lAuA aMeiuazn1sueuning, n1s
wanilasuanuAaiun1elufiy NSneInswareIade TAIUSISURIANT Aua1AU dAnuduiusideuinagiadl

WeddgyAunssuiuinnssy Tneniuudrdadenudnvuzdiuynna uwasdunndounielusidng @1u1nesuens
Susuinnssulasesas 57.2

ANU:WICUBUANEASIA:NISUNT UK1DNYU1agsSSSUA1Ians
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M1 3: WANITIATIEN AFUTUSSEninadnwzdIuyAnaua A Indeunglusian1sTuIuinnTsy

Perception of Innovation
Variables and Related Theory

Model 1 Model 2
Uadeanudnwuzdiuyana (Individual Characteristics)
Factor 1: wgAnssuLegnuazaseasse 155 061
Factor 2: N13i3EUIUAARILATIZY 121 -016
Factor 3: avudugusznauns .180* 028
Jadududsuindounislu (Internal Environment)
Factor 1: AMzgilagnIsaumng 401%%%
Factor 2: mswaniUasumnuauiunieluiiy 235%%%
Factor 3: NSWeNILAzIATYNY .408***
Factor 4: JAIUSIIUDIANT A11%%%
Constant 51.211%** 51.211%**
R? 071 572
R’ Change 071 501

WUBWR * p<0.10, ** p<0.05 *** p<0.01

ANUFUTUS SENINAnYTAUUARLAEAING RN 18T URIANTHBNGANTTUTIUIANTTY (AN5199 4)

1) AnuduTussnIdnyuvduyuAnadongANTIUBILIANTTY (Model 1)

InNsnadevaNugulagly Regression wulidudsiuanwazduuananieluie 3 ngu awnsnesune

woRnssudeuinnssuvesmidnaulasesay 29.2 agslsiniu fanizfudsnguil 1 (nginssudegnuazaseasse)

o v W

wag 2 (M3SusuazAndiasiey) Wiy Nienuduiusidauinegdideddydunginssudeuinnssuveaniney

<

2) anuduiussenivdnvardiuyanakardainaeunielusdnsrenginssuiauinnssy (Model 2)

Weldduwdsaudsandounigly Wluns 4 nqu wudn awnsaeiuiengfnssudauinnssulaiiudugn

Seway 20.5 lneddudsiudnuuzdiuuanai 1 (ngAnssulenuazasnaassd) uag 2 (NsieuiiasAninsie)

Ausuganaaungluil 2 (Mswandsuanuanawiunieludiy) waz 4 (Tausssuedrns) Janudunusiduin

agaildedAydunginssudauinnssuvesninguy lnesiuudidadedudnvardiuyana uazduindeunisly

aunsaesulengAnssudswinnssulasovay 49.7
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A159N 4 WaNITIATIEY ANUdNTUSTENIdnwzdIuYARaLaFunaauslusangANTIITIUTRNTTY

Innovative Behavior
Variables and Related Theory

Model 1 Model 2
Uadeanuanwazdiuyana (Individual Characteristics)
Factor 1: wgAnssuLegnuazaseasse 380%** 299%x*
Factor 2: N13i38UIUALARIATIZY 365%%* 299%**
Factor 3: avudugusznauns 121 038
Jadududsuindounislu (Internal Environment)
Factor 1: AMzgiilagnIsoumng 022
Factor 2: mswaniUasumnudaiunieluiiy 400***
Factor 3: NSWeNILazIATYNY 035
Factor 4: TAIUSIIUDIANT 208%%%
Constant 54.958%*** 54.958%**
R? .292 497
R’ Change 292 205

Wuewg * p<0.10, ** p<0.05, *** p<0.01

ADIAUWUSS:HINISSUSUIANSSU 1a:WNRANSSUIBIUIANSSUVOIWUNIIU

INMTANYT NUIIMITUIUTINITIAINTaesutengAnssdauinnssuliseray 12.4 (R*=.124) lagn1s

Susuinnssuiianuduiusiduinegniideddgyiunginssuideuinnssuvesnidniaiu (Beta=.352, sig .01) ¥l

ANNAAAdRIiUNISANYT NTlHLAslARNwIANduRuESEnI19N155U5Uas N ANTIY (Dijksterhuis & Knippenbers,

1998)

ANU:WICUBUANEASIA:NISUNT UK1DNYU1agsSSSUA1Ians
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ofnUsigwalna:zvalaualu=:n1so9y
onuUsigwa

nsdnuifedlduuseandu 2 d1u fo dudnuazdiuyeea uasdiudaedounisly Fea1nnnsg
Janquéiulslaelditineitade (Factor Analysis) aunsadanguiaulsaudnvuzdiuyanalidu 3 ngu
Ifun wodAnssudesnuagaineassd fedimnuaonndesdunguinnuAnaiisassd wazdnuwasidegn dunis
BouiuasAniineviaenndesfunguiluiureanisudlatgm wazanudugfuszneunisdefianuasnadasdiv
ygui] Entrepreneurship dwiulusudanndounieluamnsadanguduusididu ¢ nau ldun anegiuas
MsHeUNINY Aenndadfungul Leadership Wag Empowerment nsuaniUdsuanudadiunigluiiy vineins

LazlA3eYIADNAA DT UNGEE Resource Based View LAz imusIsuaIAng

31NAINAERY Hierarchical Regression wuin Uadvasuinaeunigluiidninasgsuinsonisusids

[

winnssuluvaeidadediuyanaaiuisaesuienissuiidauinnssuldmsndnies dulumnesdnsdesnisfiozl

o =

wifnauiinssufideaduuinnssy Sududesiinisaiisusserniauazasuindonsing g Tindnauldiuiinuioms
FdevimiluiFesisnanednils deflanuaenndesiunsdunivaliuimsvesuisniingnin vitmiimsdaaialudy
n3NeIns MaaLEneusy wardnAanssuileduaiuuundn wazidalenalsmiinauldiansanudaiiu Fawidnau
finnsnevausdufanssunaznsufiRnueig 4 Wuedred Faandifiuiminanuldfuilufuuinngm i
msfifuimsiinsatuayuussenalindnauleiuiluninngsg deufiduddafunsairmeinssuuianssuli
Anduneluasdnsld dmiudunginssmdeuinnsauiu fadaduduyaea wariatedunndounsluiidning
denninssudauinnsalndifesiu vanededn nsfindneauagiinginsanduianssumnndesfiosdlaiueg i
AudnvATdILYARaLaTAIINdeNYDIBIANTAIY NnsalAnwIUIEY Insuewdu $1fn T8TnsdnRanssuliisn
edundudatunanuesuisniteidunsduadudumuinsarudnadiassd sufslassnsiineusulyifudindne
wazfiauls Weldunsfumyanainsidanuamnsn waraulelussionedudu Tavendeddisiuszaunisalluwania
nsvihgstauetitusnaesliduinuednslndde dedunsduaduliiAndnvarvomginssudauinnsas

£

aruayunsimuigsiawetiudu Fejusmsanunsaindeyaladusing o NlavinisfinwundesgiteaiudAnves

Y

wingUade LieduasungdnssuBuinnssunazatvayuladelundaziuegraningay

volauanu=n1sdvsnSumall

MM AdTeiladeiiinasienisiui wazwginssudeuianssuveminaulussdnsziduusslovidensdns
Tugnamnssuueiiudulne 9nUszaunsalvesuisn Ineuedwdu $1in sudaduusslovidessdng mireny
aasgiiferdedumsivuaulovioiieduaiugaavnssuueduduludszinalng iiedszloviseiasugia
Faslunnsairsteldiusvlunsudsdulifuuszma uaziduusslovdronsnisivinig Tunisthundsnisiamun
DIAANUSLAL PABRIUBIAAIIN I

pgslsimuiiveiauswusaenuideluouian laun mastinisAnwianuduiusidalassasiswestadesie g
ludnwazaunaiBelaseaine (Structural Equation Modeling) Liialviifiuidunisroamnnuduius seninedauys
Feagyibianansaesutedadediuynna dwindeunisly n33us uasngAnssusng g laeg1ednauniniy s3umns

Asiinsveneveulenn1mageuilludsusenuediududu g Tulsswmalng saunsesAnsifinusialndifeiu

01sa1suUsSHIsssNY



UA 38 aUUA 146 1WB1gU - TNUIEU 2558

19Na1S91IDY
English

Amabile, T. (1988). A model of creativity and innovation in organizations. Research in Organizational

Behavior, 10, 127-67.

Amo, W. B. (2005). Employee Innovation Behavior. (Thesis of Doctor Oeconomia). Regional University.

Norway, Graduate School of Business.
Barney, J. (1991). Firm Resources and Sustained Competitive Advantage. Journal of Management, 17(1), 99.

Campbell, D.J. (2000). The Proactive employee: managing workplace initiatives. Academy of Management

Review, 14, 52-66.

Chandler, G.N. & Hanks, S.H. (1994). Market attractiveness, resource-based capabilities, Venture strategies,

and venture performance. Journal of Business Venturing, 9, 331-349.

Chartrand, T. L. & Bargh, J. A. (1999). The Chameleon Effect: The Perception-Behavior Link and Social
Interaction. Journal of Personality and Social Psychology, 76 (6), 893-910.

Dijksterhuis & Knippenberg (1998). The Relation Between Perception and Behavior, or How to Win a
Game of Trivial Pursuit. Journal of Personality and Social Psychology, 74(4), 865-877.

Drucker, P.F. (1985). The Discipline of Innovation. Harvard Business Review, 68(4), 67-72.

Glynn, M. (1996). Innovative genius: a framework for relating individual and organizational intelligences

to innovation. Academy of Management Journal, 21 (4), 108-111.

Janssen, O. (2004). How Fairness Perceptions Make Innovation Behavior More or Less Stressful. Journal

of Organizational Behavior, 25, 201-215.

Jong, J. D. & Hartog D. D. (2010). Measuring Innovation Work Behaviour. Creativity and Innovation

Management, 19, 23-36.
Kanter, R. M. (1983). The Change Masters. New York, NY: Touchstone.

Kirton, M. (1976). Adaptors and innovators: a description and measure. Journal of Applied Psychology,
61(5), 622-9.

Maute, M. and Locander, W. (1994). Innovation as a socio-political process: an empirical analysis of

influence behavior among new product managers. Journal of Business Research, 30, 161-74.

Mumford, M.D. (2003). Where have we been, Where are we going? Taking stock in creativity research.

Creativity Research Journal, 15(2), 107-120.

Neck & Manz, C. C. (2004). Mastering self-Leadership: Empowering yourself for personal excellence
(3° ed.). Upper Saddle River. NJ: Pearson Prentice-Hall.

ANU:WICUBUANEASIAzNISUNT UH1DNY1agsSSSUAIans

23



Uo9eN0uanon1sSuSUIANSSU 1a:wANSSUIZIUIANSSUVaYWUNYIU : NSIUANGT USEN Ingnadivgu 9106

Neck & Houghton, J. D. (2006). Two decade of self-leadership theory and research: Past development,
present trends, and future possibilities. Journal of Managerial Psychology, 21(4), 270-295.

Pinchot, G. & Pellman, R. (1999). Intrapreneuring in Action; A Handbook for Business Innovation. San

Francisco: Berret-Koehler Publishers Inc.
Porter, Michael E. (1990). The Competitive Advantage of Nation. New York: The Free Press.
Roger, E. (1983). Diffusion of innovation, 3 ed. New York: The Free Press.
Schneider, B.,& Reicher, A. (1983). On the etiology of climates. Personel Psychology, 36, 19-39.

Schumpeter, J. (1934). The Theory of Economic Development. (reproduced, New York: 1961). Cambridge:

Harvard University Press.

Scott. S. G. & Bruce. R. A. (1994). Determinants of Innovation Behavior: A Part Model of Individual
Innovation in The Workplace. Academy of Management Journal, 37(3), 580-607.

Shalley, C., & Gilson, L (2004). What leaders need to know: A review of social and contextual factors

that can foster or hinder creativity. The Leadership Quarterly, 15(1), 33-53.

Staw, B. (1990). An evolutionary approach to creativity and innovation, in West, M. and Farr, J. (Eds),

Innovation and Creativity at Work. Chichester: John Wiley & Sons.

Tan, A G. (2007). Creativity: a handbook for teachers. Rosewood Drive, Danvers. USA: World Scientific
Publishing Co.Ptc. Ltd.

Wernerfelt, B. (1984). A Resource-based view of the firm. Strategic Management Journal, 5.
West, M. A, & Farr, J.L. (1989). Innovation at work: Psychological perspective. Social Behavior, 4, 15-30.

Wilson, D. C. (1992). A Strategy of change. London: Rutledge.

Vroom, V. H., and Yetton, P. W. (1973). Leadership and decision making. Pittsburgh: University of
Pittsburgh Press.




