THGERIEEE:]

A Review of Management Studies

Published in Journal of Business Administration:
Bibliometric and Co-word Analysis

Received: March 9, 2021 Sukrit Vinayavekhin
Revised: April 2, 2021 Lecturer of Department of Operations Management,
Accepted: April 9, 2021 Thammasat Business School, Thammasat University

Sasi Chanplakorn

Bachelor’s Degree in Business Administration (International Program),

Thammasat Business School, Thammasat University

ABSTRACT

ournal of Business Administration (JBA) is a highly-regarded peer-reviewed business and management

journal published quarterly by Thammasat Business School, Thammasat University. Since its first

issue was printed in 1975, the journal has been delivering quality academic and research articles
in several research areas including Accounting (AC), Finance (FN), Marketing (MK), Management Information
Systems (MIS), Organization Entrepreneurship and Human Resource Management (MOEH), Operations
Management (OM), International Business Logistics and Transport (IBLT), and Real Estate (RE), aligning
with the school’s specialization. In celebration of the 44™ anniversary of the journal, we conducted a
bibliometric literature review of a single journal, using a combination of statistical and content analysis,
to study the evolution of the journal itself. We used descriptive statistical techniques to explore
publication trends and scholarly productivity, and then used co-word network analysis, a graph-based
data mining technique, to visually analyze the content from the articles’ abstracts. The dataset used
in the analysis comprises several English bibliographic information including author name, publication
year, article title, research area categorization, and abstract of 210 articles published between 2008
and 2020. The results reveal the publication trends, productive authors, authorship patterns, prolific
research areas of the Journal of Business Administration, and provide insights into three prominent
research themes: Dealing with external environment, Managing an organisation, and Understanding
consumers. This research has also proved that bibliometric study can be done in a single journal in
Thailand and the methodology used in this research can be utilized as a guideline to analyse other

Thai journals.

Keywords: Bibliometric analysis, Journal of Business Administration, Content analysis, Co-word analysis,

Research trends, Bibliometric Review
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A Review of Management Studies Published in Journal of Business Administration:
Bibliometric and Co-word Analysis

1. INTRODUCTION

Journal of Business Administration (Thai: ’Jﬂimiu'%‘m%ﬁﬁﬁﬂ) is a highly-regarded peer-reviewed
business and management journal published quarterly (March, June, September, and December) by
Thammasat Business School, Thammasat University. Its slogan is “Enhancing knowledge, developing ideas,
and stepping into the business world with confidence” (Thai: “ifiayueiug Wamnarwdn Aglangsia
athasiula”). Since its first issue was printed in 1975 with two years worth of discontinuation periods, the
journal has been delivering quality academic and research articles for over 40 years. It has served as a
medium facilitating exchange of views and experiences among academic scholars, managers, practitioners,
students, and public audiences. The areas covered include but not limited to Accounting (AC), Finance
(FN), Marketing (MK), Management Information Systems (MIS), Organization Entrepreneurship and Human
Resource Management (MOEH), Operations Management (OM), International Business Logistics and Transport
(IBLT), and Real Estate (RE), aligning with the school’s specialization. It is indexed in both Thai-Journal
Citation Index (TCI) Tier 1 and ASEAN Citation Index (ACI) databases. In celebration of the 44" anniversary
of Journal of Business Administration, we conducted the first attempt in its history of this journal to
conduct a bibliometric review to study the evolution of the journal itself. Despite limitedly available
data, we were able to analyze the publication trends, productive authors, authorship patterns, prolific

research areas, and prominent research themes.

2. Literature Review

Bibliometric review, firstly introduced in 1969, is the application of quantitative methods to study
the bibliographic data of academic articles, including but not limited to author names, titles publication
years, abstracts, keywords, and references (Pritchard, 1969). Up to now, many types of bibliometric review
have been conducted in different disciplines by various researchers across the world. Building on previous
research, we have identified three types of bibliometric review based on the objectives, techniques, and
data used, as shown in Table 1: Statistical analysis, Citation analysis, and Content analysis (Ball & Tunger,
2006; Ellegaard & Wallin, 2015; van Eck & Waltman, 2014). Firstly, a statistical analysis normally uses
descriptive statistical techniques such as sum, min, max, and mean, to explore publication trends and
scholarly productivity. Secondly, a citation analysis constructs, clusters, and visualizes a citation network
based on references and citation information in order to explore influential articles and scholarly
communities. Lastly, a content analysis utilises textual data such as abstracts and keywords to build,
cluster, and visualize a co-word network. The categorization of these three bibliometric reviews could

be used to align the data used with proper techniques to achieve the intended objectives.
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Table 1: Three types of bibliometric reviews

Objective Technique Data Used

Statistical To explore publication Descriptive statistical Simple information such as
Analysis trends and scholarly techniques such as sum, author name, title, and

productivity. min, max, and mean. publication year.
Citation To explore influential Citation network & Simple information &
Analysis articles and scholarly Clustering & Network References

communities. visualisation
Content To explore prominent Text mining & Co-word Simple information &
Analysis research themes. network & Clustering & Abstract / Keyword

Network visualisation

The bibliometric review is flexible in terms of the unit of analysis. It can vary from research
groups, to universities, and to countries (Ellegaard, 2018). It is also uncommon to conduct a bibliometric
review on a single journal. In the past, this type of bibliometric review was popular among American
researchers (Tiew, 1997). However, the previous research has shown the evidence of emerging trends in
other continents, including Asian countries such as India and Malaysia (Kevin et al., 2009). In fact, it has
been widely conducted in journals in a wide range of fields including Arts, Humanities and Social Sciences;
Medical and Health Sciences; Sciences and Technology; and Library and Information Sciences, with the
number of articles analysed ranging from hundreds to thousands (Kevin et al., 2009). Recent research
on single journals in business and management include Global Finance Journal (Baker et al., 2021),
Journal of Business & Industrial Marketing (Valenzuela et al,, 2017), and European Journal of Marketing

(Martinez-Lopez et al., 2018).

In Thailand, there are only a few bibliometric review papers. Most of them study the scholarly
productivity of Thai scholars at country level (Choemprayong, 2011; Chun, 2009; Hassan et al., 2012;
Yuthavong, 1986). Some focus at the faculty and university levels in particular fields such as energy and
fuel (Sombatsompop et al,, 2011) and nursing (Srisawad, 2019). However, there is little knowledge on
analyzing a Thai journal. Thus, in this research, we explore this research gap by conducting a bibliometric
study on a single journal, the Journal of Business Administration, aiming to answer the following research
question: What are the publication trends, productive authors, authorship patterns, prolific research areas,

and prominent research themes of the journal?
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3. Methodology

We asked the journal editor for the English bibliographic information of all articles published by
the journal, and we were given the dataset, including author name, publication year, article title, research
area categorization, and abstract, of 210 articles published between 2008 and 2020. The data before
2008 were excluded in this research due to the availability and consistency of their information. In order
to ensure quality control, the data were manually cleaned by detecting, correcting, and removing irrelevant

records. We, then, constructed a final dataset with all information contained in the same format.

According to three types of bibliometric review identified in Table 1 in the previous section, the
citation analysis cannot be conducted without the references and citation information for each article.
Thus, we followed the two-step approach adapted from a previous research (Chinotaikul & Vinayavekhin,

2020), combining statistical and content analysis techniques to conduct the analysis.

The first step is to conduct the statistical analysis. We used simple descriptive statistical techniques
such as sum, minimum, maximum, and mean. The data used in this step were the author name,
publication year, article title, and research area categorization of 210 articles. The aim of this bibliometric

analysis was to analyze the trends of publication, authors, and authorship patterns in this journal.

The second step is to perform the content analysis. The co-word network analysis was conducted
to analyze the abstracts of the articles. It is known as a popular data mining technique to visualise sets
of terms shared by articles through graph theory, when terms are represented in nodes, and their co-
occurrences in the same article represented in links (Cobo et al., 2011). We used VOSviewer and algorithms
provided by the Apache OpenNLP library to detect the sentences, perform part-of-speech tagging, identify
noun phrases, and unify the noun phrases by transforming them into lower-case singular ones (van Eck
& Waltman, 2010). The threshold of at least 3 occurrences and 60% highest relevance scores was set
to increase visibility and remove generic terms (Leydesdorff & Nerghes, 2017). The extracted terms
together with their co-occurrence relationships were translated into a co-word network and then grouped
into clusters by VOS layout and clustering techniques (Waltman et al., 2010). Each cluster represented
each research field discussed by the journal (Cobo et al., 2011). With the network and overlay visualization
techniques, we were able to capture the prominent research themes discussed and also detect the

emerging research trends.
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4. Results and Discussion

In total, 210 articles were published in the Journal of Business Administration during the period
of 2008 and 2020. The results from both statistical and content analysis of these articles are presented

in the following sections.
4.1 Statistical Analysis

Publication Trend

We start the bibliographic analysis by looking at the growth trajectory of the Journal of business
administration from 2008 to 2020. From Figure 1, there are no significant changes in the number of
published articles per year. On average, there are around 16 articles published per year. The lowest
number of articles published are in the year 2009 and 2015 where there were 14 articles published. The
highest amount of published articles per year is 21 publications in 2019.

Publication Trend
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Figure 1: Annual number of articles published in Journal

Author Influence

There are in total 260 authors who published articles in the Journal of Business Administration
from 2008 to 2020. There are only 16 authors who published 3 articles or more in the following years.
Their names together with their information including affiliation as written in the latest articles, earliest
publication year, and latest publication year, are shown in Table 2. All of them have not co-authored

with each other, except for Theeranuphattana, A. and Boonjom, W., who co-published three articles in
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total. Top three most prominent authors are Leemakdej, A., Khanthavit, A., and Rotchanakitumnuai, S.,
with the number of 8, 7, and 6 published articles, respectively. All of them have been affiliated with

Thammasat Business school.

Despite most of the authors being affiliated with Thammasat Business school, we were able to
identify some productive authors from other organizations as written in their articles, including Suttipun,
M. from Faculty of Management Sciences, Prince of Songkla University; Theeranuphattana, A. from Faculty
of Business Administration, Chiang Mai University; Popaitoon, S. from Mahasarakham Business School,
Mahasarakham University; Boonjom, W. from Faculty of Business Administration, Chiang Mai University;

and Wonglimpiyarat, J. from College of Innovation, Thammasat University.

Analysing from the publication years, there are some authors, such as Opaitoon, S., Juntongjin,
P, and Boonjom, W., who just recently started to publish articles in the Journal of Business Administration.
On the other hand, observing from the latest publication year, some authors such as Supattarakul, S.,
and Wonglimpiyarat, J., published articles in Journal of Business administration for quite some time and

stopped publishing articles in the recent years.

Table 2: Authors who published 3 articles or more in Journal of Business Administration

in 2008-2020
Earliest Latest
_— No. of - -
Author Affiliation . Publication  Publication
Articles
Year Year
Leemakdej, A. Thammasat Business School, 8 2008 2019
Thammasat University
Khanthavit, A. Thammasat Business School, 7 2008 2019
Thammasat University
Rotchanakitumnuai, S. Thammasat Business School, 6 2012 2020
Thammasat University
Suttipun, M. Faculty of Management Sciences, 5 2013 2018
Prince of Songkla University
Theeranuphattana, A. Faculty of Business Administration, 5 2009 2018
Chiang Mai University
Popaitoon, S. Mahasarakham Business School, 4 2014 2020
Mahasarakham University.
Intojunyong, S. Thammasat Business School, 4 2010 2018

Thammasat University
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Table 2: Authors who published 3 articles or more in Journal of Business Administration
in 2008-2020 (cont.)

No. of Earliest Latest
Author Affiliation ) Publication  Publication
Articles

Year Year

Rungruangphon, W. Thammasat Business School, 4 2009 2017
Thammasat University

Opasanon, S. Thammasat Business School, 3 2011 2019
Thammasat University

Rompho, N. Thammasat Business School, 3 2010 2018
Thammasat University

Juntongjin, P. Thammasat Business School, 3 2014 2017
Thammasat University

Nearmyarn, A. Thammasat Business School, 3 2011 2017
Thammasat University

Supattarakul, S. Thammasat Business School, 3 2010 2014
Thammasat University

Boonjom, W. Faculty of Business Administration, 3 2016 2018
Chiang Mai University

Napathorn, C. Thammasat Business School, 3 2010 2017
Thammasat University

Wonglimpiyarat, J. College of Innovation, 3 2010 2015

Thammasat University

Authorship Pattern

In terms of authorship pattern, most of the publications in the Journal of business administration
are written by one author. From Figure 2, 125 out of 210 articles (59.52%) are single author articles.
Another 61 articles (29.05%) are written by 2 authors. The number of articles written by 3 and 4 authors
are 16 (7.6%) and 6 (2.9%) articles. There are only 2 articles published by more than 5 authors.
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Authorship Pattern

4 Authors
2.9%

3 Authors y

7.6%

16

2 Authors

1 Author

Figure 2: Numbers of Author in a publication

However, the trends of authorship patterns are observed when considering the percentages of
articles written by a single author and multiple authors published overtime (Figure 3). Between 2008
and 2014, single author articles are the majority, consistent with the pattern of Figure 2, despite a sudden
abnormal increase of the multiple authors articles published in 2012. Since 2015, the number of articles
written by multiple authors has increased consistently, becoming a major trend in recent years, 2018-

2020.

The rising trend of multi-authorship is aligned with the global trends. Several papers have
previously found the increasing average number of authors per article, not only in business-related fields,

but also in the social sciences as a whole (Henriksen, 2016; Rath & Wohlrabe, 2016).

01SaISUSHISSSNY



UA 44 aUUA 170 1WegU - TNUIEU 2564

Percentage of Single Author and Muliple Author Papers
@ Single Author [l Multiple Author

100%
v RFA BVA BREl BA Bl B KR KB KR ER KR K
0,
75% g P
11
50%
(J 8 . 8
6
25%
4
3 3 3l 3

y

0%
2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020

Year

Figure 3: The percentage of articles written by single author and multiple authors published overtime

Research Area

Out of 210 articles published in the Journal of Business administration, 66 articles (32%) are in
Marketing (MK), 40 articles (19%) are in Operations Management (OM), and 28 articles (13%) are in Finance
(FN). There are less number of articles published in International Business Logistic and Transportation

(IBLT) and Real Estate (RE) research areas.

To examine the trends of the research area of the articles published in the Journal of Business
administration, we calculate the number of articles published in each area of research overtime. From
Table 3, it is noted that articles related to Marketing (MK) and Operations Management (OM) have been
consistently published every year. Articles in Accounting (AC) research area have been increased and
consistently published since 2014. At the same time, there were no articles related to Real Estate (RE)

published in recent years between 2018 and 2020.
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Table 3: Number of articles in different research areas overtime

Research Areas

Year
AC FN MOEH IBLT MK MIS oM RE N/A
2008 a4 2 3 2 3 1
2009 2 3 1 6 2
2010 1 2 4 1 5 1 2
2011 1 1 1 5 8
2012 3 1 1 1 2 5 1 1
2013 1 il 2 6 2 1
2014 1 3 5 5 3 1
2015 2 3 1 3 3 1 1
2016 3 1 1 1 4 1 3 1
2017 2 1 9 2 2
2018 3 1 8 1 3
2019 2 6 1 1 7 2 2
2020 2 2 3 1 a4 1 5
Total 18 28 26 9 66 15 40 5 3
% 9% 13% 12% 4% 31% 7% 19% 2% 1%

Note: AC =Accounting, FN = Finance, MOEH = Organization Entrepreneurship and Human Resource Management,
IBLT = International Business Logistics and Transport, MK = Marketing, MIS = Management Information

Systems, OM = Operations Management, RE = Real Estate, N/A =Not Applicable

4.2 Content Analysis

Figure 4 shows the results of co-word network analysis attracted from the abstracts of the articles.
Eight different clusters are identified in different colours: red, green, yellow, blue, purple, cyan, orange,
and brown. Apparently, some clusters are located close to each other and share some similarities. After
synthesizing each word appeared in each cluster with the content of each article, we have finalised
three prominent research themes discussed in the Journal of Business Administration: dealing with external

environments, managing an organisation, and understanding customers.
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Figure 4 : Co-word map of Journal of Business administration

Dealing with external environments

The first theme is related to dealing with external environments; the clusters that belong to the
first theme include red and green clusters. These themes are strongly interrelated as the content of the

articles cover different aspects of the external environment in doing business.

The red cluster is related to the macro business environment, including articles that are focused
towards studying the external environment that would influence the company’s strategies and
competitiveness at macro level. The sub-set keywords of this cluster include government, export, world,
external factor, policy, and international market. The content of the literature in this cluster includes
the contextual study of how the government can influence the private sectors. Such study includes an
article by Laosirihingthong (2008) whereby the government can drive country-level innovation through
university-industrial links (UIL); and the study done by Wonglimpiyarat (2010) where taxation policy from
government can be used as risk sharing policy with the venture capital (VO) to create an effective financing
system, thus assist the creation of new innovative businesses. Other external factors include the Great

Flood of 2011 in Thailand (Rungruangphon & Ratanaprechavech, 2012), the cluster-based industrial
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development strategy (Tippakoon, 2017), and the China-Thailand railway development project (Poonbua
& Jansuwan, 2018).

The green cluster contains many articles that are related to the business environment at macro
level, especially the job market, universities, and education, viewing universities as a source of labour
supply for enterprise and business school education. The sub-set keywords of this cluster includes words
such as enterprise, university, business environment, and student. Some key articles for this cluster
include but not limited to Jantori (2012), addressing the problem of imbalance between demand and
supply in the labour market and suggesting the cooperation between different stakeholders to solve the
problem. In addition, Sitmonchai & Rompho (2011) studied the usefulness of MBA programs in order to
improve MBA programs in the future. Tantiprapa & Srinil (2010) explored the business ethics teaching
with a focus on student and professor perspectives. Some articles use universities as a unit of analysis,
such as Pimthong (2014) studying employee retention of universities around Thailand, and Jhantasena

(2015) studying organizational citizenship behaviour of Rajabhat University Employee.
Managing an organisation

The second theme is about managing an organisation, consisting of yellow, blue, and purple
clusters. The interrelatedness of between three clusters are weaker than the relationships found in red
and green clusters as the topic and content of the articles are more specific in scope. However, the

linkage is still notable.

The yellow cluster focuses on measuring performance and increasing efficiency and productivity.
The key terms in this cluster are efficiency, measurement, saving, and efficiency score. Wongpinunwatana
(2008), measures the benefit of the use of information technology, efficiency of using computers, and
information technology of small- and medium-sized enterprises (SMEs) in Thailand. Theeranuphattana
(2009), proposed an innovative performance measurement method integrated with the supply chain
operations reference (SCOR) model. Boonjom & Theeranuphattana (2016), developed a model to access
bank branch efficiency using balanced Scorecard (BSC) framework and Data Envelopment Analysis (DEA)
and developed DEA further by using CAMEL framework to determine input and output variables.
Damnoenniran et al. (2019) measures the efficiency of the public transportation systems in Mueang
district in Chiang Mai province using Data Envelopment Analysis and Analytical Hierarchy Process
(DEA-AHP) in analysis. Tapjarern et al. (2020) study the relationship of the characteristics to promote
the commercial success and firm performance in the medical device industry. Thoraneenitiyan (2020)
demonstrates the usage of slacks-Based Measure of Efficiency model to measure the efficiencies and
total productivity changes of savings and credits, and credit union cooperatives in Thailand during the
2013 to 2017.
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The blue cluster focuses on how to manage the human resources effectively and its importance
by curating human resource development through creating a learning organisation. The significant keywords
in this cluster includes words such as learning, participant, condition, self, and organizational citizenship
behavior. Phatomsirikul (2011) surveyed 412 samples of hospital management teams and found that
human resource development is one of the most important factors that create positive performance in
private hospitals. Bunsin (2012) reviewed the concept of learning organization and analyzed how the
Thai Airway International Public Company Limited created a learning organization. Thongwan (2010)
investigates the factors that create the learning organisation and the relationship of learning organisation
and innovation in company. In addition, Yuprot (2013) and Popaitoon & Popaitoon (2020) studied the
changing in work work value among different generations, its relation to organizational citizenship and

implication to human resource policies.

The purple cluster focuses on corporate governance, mostly studying companies listed in the
Stock Exchange of Thailand (SET) through surveys, case studies, and publicly available data. The key
words that have significant occurrence include stock exchange, committee, investor, stock price, and
annual report. The topic of articles in this cluster is broad with connection to Accounting (AC) and Finance
(FN) research areas. For example, Thomya (2015) studied the establishment of a separate risk management
committee. Rokprai & Arunruangsirilert (2019) examined the effect of internal information quality on tax
avoidance. Tongkachok (2013) explored factors that influence corporate social responsibility. Chamnankij
& Suttipun (2016) investigated the level of Triple Bottom Line disclosures of listed firms. Nuanpradit
(2018) studied information asymmetries and real earnings management (REM). Suttipun (2018) studied

the level of intellectual capital disclosure.
Understanding customers

The last theme is about understanding customers, consisting of pre-purchase behaviour (cyan),

post-purchase behaviour (orange), and marketing research methodology (brown) clusters.

The cyan cluster is about pre-purchase behaviour, using both qualitative and quantitative
approaches to understand the behaviour of Thai customers from various aspects such as consumer
perception on traditional grocery stores (Charoenpoom, 2011), and Thai customers’ behavior of buying
cosmetic products (Tungpradit & Anurit, 2017). The key terms are information technology, choice, internet,
marketer, and brand. Some articles discuss the online behaviour. For example, Sangwanna (2009), studied

the decision making process of Thai people from word of mouth communication on online platforms.

The orange cluster is closely located next to the cyan cluster, focusing on post-purchase behaviour
of Thai customers. The words with most occurrences in this cluster are satisfaction, structural equation
model, and service quality. The articles belong to this cluster study mostly focus on customer satisfaction
in various perspectives such as customer satisfaction measurement (Phonghanyudh, 2011), customer

satisfaction on the quality of e-services (Jhantasana & Poonrak, 2017), and the relationship between

ACUWICUBYANERNSIA:NISUNYS UKIDNYNausssSuUAans

69



70

A Review of Management Studies Published in Journal of Business Administration:
Bibliometric and Co-word Analysis

service quality, service marketing mix, and customer satisfaction (Chensiripon & Wailerdsak, 2015). Some
articles looked at customer loyalty after purchase in different contexts such as Thai Halal restaurants
(Prasertsomboon & Saijam, 2015) and online automobile communities (Limpasirisuwan & Donkwa; 2017).
Recent articles in this cluster are Dechtongkam & Agmapisarn (2019), which studied the service quality,
corporate image, and satisfaction of Thai outbound tourists when using travel agent service, and
Meathawiroon & Wannarat (2020), which explained the impact of logistics service quality on satisfaction,

engagement, and loyalty of customers.

The brown cluster is about the research methodology in consumer research. The main focus is
on Structural Equation Modeling (SEM) as the most occurrence words are sem, structural equation
modeling, and frequency. It is a multivariate method used to test hypotheses regarding the influences
among multiple interacting variables (Maruyama, 1997), popularly used by quantitative researchers in
marketing and consumer behavior (Shah & Goldstein, 2006). Most of articles using Structural Equation
Modeling for analysis belong to Marketing (MK) research area, ranging from the cases of branding (Khamwon
& Kumgliang, 2018), social network loyalty (Narakorn & Seesupan, 2019); and effect of internet on consumer
behaviour (Rungruangphon, 2009). The recent article published in this cluster is Wangsirivech & Metharom
(2019), using Structural equation modelling to study attitudes of customers on restaurant social network

advertising.

5. Conclusion, Limitation, Future Research and Contribution

To conclude, we summarize key findings on publication trends, productive authors, authorship
patterns, prolific research areas, and prominent research themes from both statistical and content analysis

as below.

1) Publication trend: The Journal of Business Administration has published in average 16 articles
per year. There is no significant change in publication trends in terms of the number of articles yearly

published, ranging from 14-21 articles per year.

2) Productive author: There are only 16 of 260 authors who published at least three articles
from 2008 to 2020. Top three most prominent authors are Leemakdej, A., Khanthavit, A., and

Rotchanakitumnuai, S., all of them affiliated with Thammasat Business school.

3) Authorship pattern: Most articles (59.52%) are written by one author. However, the number

of multiple author articles has increased consistently, becoming a major trend in recent years, 2018-2020.

4) Research area: The main research areas are Marketing (MK), Operations Management (OM), and
Finance (FN). Less number of articles have been published in International Business Logistic and

Transportation (IBLT) and Real Estate (RE) research areas.
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5) Research theme: The content analysis of article abstracts has identified eight clusters, which

can be summarised into three prominent research themes: Dealing with external environments, Improving

organisational performance, and Understanding customers, as shown in Table 4.

Table 4: Summary of eight clusters summarised into three research themes

Research Theme

Cluster Colour

Cluster Content

Related Topic (Example)

Dealing with Red Macro business Government, Policy,
external environment International project
environments Green Micro business Job market, University,
environment Business education
Managing an Yellow Performance Performance measurement, Efficiency,
organisation management Productivity
Blue Human resource Human resource development,
management Learning organisation
Purple Corporate Corporate social responsibility,
governance Information disclosure
Understanding Cyan Pre-purchase Decision making, Perception,
customers behaviour Online behaviour
Orange Post-purchase Customer satisfaction,
behaviour Service quality, Customer loyalty
Brown Marketing research Structural Equation Modeling
methodology (SEM)

In this research, some limitations need to be mentioned. Due to the availability and consistency
of the English bibliographic information, the period of the analysis covered 210 articles published between
2008 and 2020, meaning that we were analysing only 13 recent years out of 44 years of the journal’s
history. Besides, the bibliographic information provided in the dataset included author name, publication
year, article title, research area categorization, and abstract, with a lack of references and citation
information. Thus, this research focused only on statistical and content. This left several research areas
for future research to explore. For example, the future research should conduct citation analysis based
on references and citation information in order to gain insights on influential articles and scholarly
communities. Moreover, a comparative analysis of two or more Thai journals can be done to explore
the commonalities and differences among Thai journals. Also, the research methodologies of each article
could be analysed in order to gain deeper insights as some journals may favour specific methodological

approaches.
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This research paper has theoretically and practically contributed to the existing literature and
knowledge. On one hand, for theoretical contribution, this research has clearly identified three types of
bibliometric reviews, namely statistical, citation, and content analysis, based on the objectives, techniques,
and data used, as systematically explained in Table 1. As the availability and consistency of the data
are the key challenges, the categorization of these three bibliometric reviews could be used to align
the data used with proper techniques to achieve the intended objectives. This research also proved that
bibliometric study can be done in a single Thai journal, similarly to other research being conducted in
international journals, but with some limitations earlier stated. Additionally, the methodology used in

this research can be utilized as a guideline to analyse other Thai journals.

On the other hand, this research has practical contributions for several stakeholders. Firstly, the
people who are currently academic scholars, practitioners, researchers, and readers of this journal will
have a better overview of publication trends, productive authors, authorship patterns, prolific research
areas, and prominent research themes of the journal. Secondly, the potential academic scholars,
practitioners, and researchers can use this research as a guideline when considering publishing in this
journal. Lastly, we hope that this research can assist the stakeholders of this journal, including but not
limited to the journal editor and the editorial board, in making decisions related to the journal’s strategic

direction.
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